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BEAUTY DEVICE INDUSTRY OVERVIEW

Introduction

Falling under the larger beauty and personal care market, the beauty device industry focuses on electronic devices aimed at enhancing personal appearance
and well-being. This segment sees constant innovation to address common skin concerns.

Services and Marketing

The industry offers advanced skincare devices, with research-led product development targeting acne, aging, and more. Marketing leverages social media and
influencer partnerships, extending across various sales channels. Customer education and robust support are key, alongside stringent regulatory compliance
for market trust.

Regulation

In the U.S,, the FDA oversees the beauty device segment, ensuring safety and proper labeling under the FD&C Act and FPLA. Devices with medical purposes
must adhere to strict FDA device regulations.

Market Dynamics

Projected 2024 revenue in the U.S. Beauty Tech market is set at $1.41bn, leading globally with a CAGR of 2.39% through 2028. The U.S. paves the way in Beauty
Tech with Al-driven skincare advancements, addressing a broad spectrum of skin issues and capitalizing on an aging population, skin health awareness, and
increasing disposable income.




BEAUTY DEVICE MARKET REVENUE
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BEAUTY DEVICE MARKET CHARACTERISTICS

Revenue Stability: Low volatility, offering a steady market base.
US Beauty Device Market

Capital Intensity: Low to medium, manageable investment for entry.
Industry Characteristics

and Attributesa Threshold of Impact

Demand and Differentiation: Low to medium consistency in demand; challenges in

Revenue Volatility }HW%%%MHMHMHH
product uniqueness.

Capital Intensiveness MHMH“HMHMHH

Competitiveness: Moderate level, with room for strategic positioning.

Consistency in Demand L s I B

Entry Barriers: Moderate; strategic planning is key for market entry.

Scope of Differentiation MHMH“HMHMHH

Regulatory Complexity: Moderate; requires careful navigation. Competitiveness ey by g o [

Barrier to Entry R e B e e e

Market Attractiveness: Moderate, with success tied to innovation and market trend utili-
zation.

Regulatory Complexity MHMH%%%%{}HMHH

Overall Attractiveness }H}MHMH“HMHH



MARKET SHARE OF BEAUTY DEVICES BY APPLICATION

Professional Use: Salons, cosmetic clinics, and hospitals hold the

largest market share at 48%, using beauty devices for a variety of Market Share of Beauty Devices by Application
treatments including hair removal and skin rejuvenation.
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At-Home: The home-use segment captures 29% of the market, ° ° °
driven by consumers' desire for convenient and cost-effective beauty Salon, Cosmetic Clinics & Hospitals 48%
treatments.

Home 29%
Spa: With a 20% market share, spas integrate beauty devices into
their services to enhance the luxury experience for clients. Spa 50%
Other: The remaining 3% includes wellness centers and other spe- Others 3%

cialized establishments that employ beauty devices for specific treat-
ments.

60%



MARKET SHARE OF BEAUTY DEVICES BY PRODUCT TYPE

Skin Dermal Rollers: Largest share at 28%, these tools are designed for
skin texturing and collagen induction.

Hair Removal Devices: Make up 22%, including laser and IPL, preferred for

28%

their effectiveness and longevity.

Acne Removal Devices: Hold a 12% share, utilize light therapy and suction
techniques for acne management.

Cleansing Devices: Account for 11%, featuring sonic and rotating brushes
for deep skin cleansing.

Photo Rejuvenation Devices: Comprise 7%, using IPL to treat skin pig- SKIN DERMAL
ROLLERS
mentation and aging signs.

LED/Light Therapy Devices: Represent 10%, target various skin concerns
with specific light wavelengths.

Other Devices: The remaining 10% includes various innovative devices like
microcurrent and ultrasonic for facial and body treatments.

MARKET SHARE OF BEAUTY DEVICES BY
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MARKET TREND
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SWOT ANALYSIS

Strengths: Opportunities:
Heightened consumer interest in advanced beauty technology. Rising demand for personalized and custom beauty solutions.
Broad product range for various beauty needs. Market expansion into grooming, oral care, sexual wellness.
Strong brand presence and distribution by established companies. Growth in sustainable and eco-friendly product demand.
Innovation with Al, AR, loT to maintain a competitive market position. Digital integration with platforms and smart tech to enhance user experience.
Increase in at-home beauty device adoption. Collaborative potential with healthcare professionals for credibility.
Weaknesses: Threats:
High costs of professional-grade devices limit market accessibility. Intense competition leading to pricing pressures and market saturation.
Safety concerns with improper device usage. Need for continuous innovation due to rapid tech advancements.
Inconsistent regulations affecting product quality. Market dilution by counterfeit and low-quality products.
Consumer education challenges on device usage and maintenance. Stricter regulations and changing safety standards increase compliance costs.

Some devices have limited durability, leading to frequent replacements. Fluctuating consumer preferences affecting demand.



COMPETITOR ANALYSIS Q"@ 'D\SICEJSKJL\IO

Nu Skin Enterprises reported $498.8 million in annual revenue in 2023, Strengths:

ageLOC® LumiSpa® i0 is their standout beauty device, blending Customer satisfaction with product effectiveness, especially the LumiSpa device.

dual-action tech with smart sensors for personalized skin cleansing. Positive feedback on customer service efficiency.

The device targets a thorough cleanse, improved skin texture, Support and training for Nu Skin distributors, including resources and mentorship.

and a more radiant complexion. Innovation in product development, notably ageLOC® technology.

Philanthropic efforts through programs like "Nourish The Children",
Prices for Nu Skin beauty devices typically range from $200 to P 9n prog

$400

The estimated sales figures are approximately 8.92 million units.



COMPETITOR ANALYSIS NUFACE 'e

NUFACE reported $8.8 million in annual revenue in 2023. Strengths:

The NUFACE Trinity+, NuBODY®, and NUFACE FIX® lines are Users report noticeable improvements in skin firmness and contour.

their flagship beauty solutions, featuring microcurrent tech- Devices are FDA-approved, enhancing trust and safety perception.

nology for enhanced facial definition. Wide product range for various skincare needs.

These devices aim for refined facial contouring, muscle toning, , . .
Commendable delivery and customer service experiences noted by some.

and minimization of wrinkles.
At-home treatment convenience with cost-saving benefits.

Typical pricing for NuFACE beauty devices ranges from $220 to
$255in 2021, with prices starting above $300 in 2022.

The estimated sales figures are approximately 35,200 units.



COMPETITOR ANALYSIS (ria

Tria reported $17.6 million in annual revenue in 2023. Strengths:

Their prominent products include the Hair Removal Reported positive effects on skin rejuvenation and hair reduction.

Laser 4X, SmoothBeauty™ Laser, and IPL devices. Diverse product lineup for different skin and hair removal needs.

The Hair Removal Laser 4X is FDA-cleared and delivers Convenience and ease of use highlighted by customers.

salon-quality hair removal. , . ,
Fast delivery and responsive customer service.

SmoothBeauty™ Laser is designed to combat the signs

Visible long-term improvements reported by some users.
of aging, promoting a youthful appearance.

Tria's beauty devices are priced from $292.50 to $529,
reflecting their premium quality and effectiveness.

The estimated sales figures are approximately 44,000
units.



COMPETITOR ANALYSIS

LightStim reported $8 million in annual revenue in 2023. strengths:

Their key products encompass LightStim for Acne, Light- LightStim has garnered extensive positive feedback for the tangible benefits its
Stim for Wrinkles, LightStim for Pain, and the LightStim products offer, such as improved skin texture and significant reduction in fine lines
LED Bed. and wrinkles.

It presents an economical and non-invasive alternative to more costly and invasive

The technology utilizes blue LED for acne treatment, _ ‘
skin treatments like Botox or laser therapy.

alongside a combination of red, amber, and infrared
lights for wrinkle reduction and pain relief, The devices are user-friendly and enhance the effectiveness of other skincare prod-

tsb ting bett b tion.
LightStim's patented MultiWave® Technology, along with Uucts Dy promaoting better absorption

FDA clearance, underscore their commitment to safety
and product efficacy.

The products, made in the USA, offer professional-grade
LED light therapy for home use.

Pricing at Beauty-Addict.com averages around $164,
with products ranging from $80 to $249.

The estimated sales figures are approximately 48,780
units.
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COMPETITIVE LANDSCAPE FOR

BEAUTY DEVICE INDUSTRY

Business description

HQ

Key Products

Geographic presence

Revenue

Estimated Product Sales

Market leadership

Sales Process

Digital Marketing

Nu Skin Enterprises

Leading multi-level marketing
company specializing in premi-
um quality beauty and well-
ness products

Provo, Utah, USA

agelL,OC® LumiSpa® iO

Worldwide presence in over 50
Markets

$2.23 Billion

8,920,000

Leading player in the
multi-level marker industry,
known for innovative beauty
and wellness products

Multi-level marketing model,
with independent distributors
selling products

Strong emphasis on digital
marketing, including social
media, influencer marketing,
and e-commerse platforms

NuFACE

Skincare company focused on
innovative at-home beauty
devices

Vista, California, USA

Nuface Trinity+, NuBODY*®
NuFACE FIX®

Primarily North America, with
some international presence

$8.8 Million

35,200

Well-established brand in the
at-home beauty devices
market, with a focus on micro-
current technology

Direct-to-consumer model,
with products available
through the company’s web-
sire and select retailers

Leverages social media, influ-
encer marketing, and digital
advertising to reach target
audience

Tria Beauty

Pioneering brand in at-home
laser hair removal and skincare
devices

Dublin, California, USA

Hair Removal Laser 4X,
SmoothBeauty™ Laser

Primarily North America, with
some international presence

$17.6 Million

44,000

Pioneering brand in at-home
laser hair removal and skincare
devices, known for its innova-
tive products

Direct-to-consumer model,
with products available
through the company’s web-
sire and select retailers

Utilizes digital marketing
strategies, including social
media, influencer collabora-
tions, and online advertising

LightStim

Manufacturer of patented LED
light therapy devices for
skincare and wellness

Irvine, California, USA

LightStim for Acne, LightStim for
Wrinkles, LightStim for Pain,
LightStim LED Bed

Primarily North America, with
some international presence

$8 Million

48,780

Recognized leader in LED light
therapy devices for skincare
and wellness application

Direct-to-consumer model,
with products available
through the company’s web-
sire and select retailers

Focuses on digital marketing
channels, suck as social media,
influencer partnership, and
content marketing



Competitive Landscape for
Beauty Device Industry

Competitors’ overview - Key players

Established

Tria Beauty

NuFACE

LightStim

Emerging

Direct Sales

Nu Skin Enterprises

Inderect Sales




CUSTOMER ANALYSIS-
DEMOGRAPHICS SUMMARY

Age Range: Primarily young adults to middle-aged, with

expanding interest across all ages. Millennials and Gen Z show Beauty and care products most used by U.S. consumers, by gender

notable enthusiasm for skincare and beauty tech. 86%

Oral Care
92%

Gender: Increasingly unisex market appeal, despite traditional _ 86%
Personal hygiene products 50%

focus on women. Men's interest in beauty devices is on the rise,

77%

with products now catering to both genders. Hair care products
87%

64%

Skin care products 82%

60%

Fragrances (perfume, eau de toilette) 68%
()
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Share of respondents
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CUSTOMER ANALYSIS - INCOME, EDUCATION,
AND GEOGRAPHY SUMMARY

Income Level: Beauty devices target a range of consumers, from

affluent individuals seeking premium skincare tools to those Consumer Price Index of personal care products in the U.S. 1980-2024
looking for more budget-friendly options. 500

Education Level: Those with higher education levels

. . . . 180
often seek devices proven effective and safe by scientif-
ic research and endorsed by dermatologists. —
% 160
Geographic Location: Demand is widespread across the =
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USA, with urban and metropolitan areas showing E 140
higher sales due to increased access and awareness. ks
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CUSTOMER ANALYSIS - PSYCHOGRAPHICS
SUMMARY

Lifestyle: Beauty device consumers value convenience and time-saving tools that fit into busy
routines.

Health and Wellness: Increasing focus on holistic self-care, with a preference for products promot-
ing internal and external health.

Tech-Savvy: Early adopters keen on cutting-edge skincare technologies, often influenced by social
media and beauty influencers.

Specific Beauty Concerns: Users target devices that address particular issues like acne, aging, or
hyperpigmentation, valuing efficacy and visible outcomes.

Environmental Consciousness: Preference for sustainable and eco-friendly beauty solutions, from
production to packaging.




CUSTOMER ANALYSIS - BUYING BEHAVIOR

SUMMARY

Research-Oriented: Consumers diligently review and
research, favoring

transparency and detailed product insights from
brands.

Trial and Experience: Interest in testing beauty devices
before purchase, with trial offers and guarantees en-
couraging buy-in.

Brand Loyalty: Effective results lead to loyalty, with per-
sonalized service and rewards programs enhancing
customer retention.

Buying behavior among beauty shoppers in the U.S. 2024
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4%
0%
I will purchase this brand I will mostly purchase this I will only purchase this | will mostly purchase other
along with other brands brand brand brands

According to the results of a recent survey conducted in the United States, around 56 percent of respondents who recently bought
beauty supplies stated that they would be willing to purchase multiple brands. About nine percent of participants said that they would
only purchase the same brand as the most recent product they bought.



CUSTOMER ANALYSIS - BUYING BEHAVIOR
SUMMARY

Research-Oriented: Consumers extensively research before buying, valuing transparen-

cy and detailed information. Purchasing channels for beauty shoppers in the U.S. 2024

60% 59%

Trial and Experience: Preferences for product trials, demonstrating the importance of
money-back guarantees or demo sessions for consumer confidence.

50%
Brand Loyalty: Effective results lead to loyalty; maintaining this requires personalized
communication and superior customer service.
Word-of-Mouth Influence: High impact of recommendations from per

40%

Share of respondents

sonal connections and influencers, emphasizing the role of user-generated content 30% 28%
and influencer partnerships.
20%
Online and Offline Channels: Consumers utilize multiple shopping channels; brands 12%
should offer omnichannel experiences to cater to diverse preferences. 10%

1%
0%
In-store Online (computer) Mobile (smartphone) Phone call



RISKS IN THE BEAUTY DEVICE BUSINESS

Skin Reactions and Allergies: Address by conducting thorough clinical trials, offering clear usage instructions, and suggesting patch tests.
Product Safety and Quality: Ensure through rigorous quality control, adherence to safety standards, and obtaining product certifications.
Ineffective Results: Mitigate by investing in R&D for effective products, being transparent about expected outcomes, and offering guarantees/warranties.

Misleading Marketing Claims: Counter by accurately representing product capabilities, avoiding sensationalized language, and supporting claims with
scientific evidence.

Competitive Pressure and Imitation: Focus on innovation and differentiation, protect intellectual property, and pursue legal action against counterfeits.

Regulatory Compliance: Stay updated on regulations, establish compliance procedures, perform audits, and seek legal counsel to ensure adherence.
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